
OPERA GRAND RAPIDS (OGR)  
Marketing Director  

  

  

THE POSITION  

Opera Grand Rapids is looking for a passionate, outgoing, confident, self-motivated and ambitious 
Marketing Director. This position is responsible for creating and implementing a comprehensive, 

integrated marketing strategy that reflects the artistry and values of the organization and achieves 

institutional development goals.  
  

The candidate will be a self-starter but also comfortable working in a team environment and building 

collaborative relationships with the rest of the staff and reports to the General Director. This position 
undertakes the overall planning and implementation of Opera Grand Rapids long-term and the short-

term marketing strategies, is responsible for an earned revenue target and administers an annual 

expense budget.  

  

  

PRIMARY RESPONSIBILITIES  

▪ Creates, manages, coordinates, and executes all marketing strategies and budgets; Implements 

tactical plans that meet and exceed the organization’s goals  

▪ Carries out marketing functions in a manner consistent with OGR brand, in order to support, 

develop and expand that brand  

▪ Conceives, implements and manages subscription and single ticket direct marketing mail and e-

marketing campaigns, from strategic and conceptual development through design, mailing and 

printing; Devises ticket pricing strategies and the creation of subscription ticket packages  

▪ Coordinate with General Director to ensure the highest standard and quality of integrated 

marketing initiatives  

▪ Provides support with writing, editing, and proofreading all marketing materials  

▪ Manage and implement all sales campaigns, research, branding, advertising, group sales, 
program book ad sales, development of new audiences, box office relations, and e-commerce.  

▪ Manage database and market research and interpret data for ongoing improvement/evolution 

of marketing plans  

▪ Maintaining website (and social media) / establish and implement web development strategies  

▪ Maintain strong and cooperative relationships with arts and tourism organizations  

▪ Serves as the staff liaison to the Marketing Committee and attends full Board of Trustees 
meetings and other meetings as requested  

   

REQUISITE CANDIDATE SKILLS, QUALIFICATIONS & EXPERIENCE   

  

▪ Minimum of a bachelor’s degree or equivalent and more than five (5) years of experience in 
public, media, and social relations  

▪ 5 - 7 years professional experience. Experience in the performing arts, marketing, and/or 

community relations is a plus  



▪ Excellent communications skills, both oral and written; strong grammar and editing skills 

required  

▪ Combined creative, strategic, and management skills  

▪ Engaging personality. Ability to interact with a broad range of people  

▪ Attention to detail and ability to handle multiple projects simultaneously without losing sight of 

the organizations goals  

▪ Strong organizational skills. Ability to manage multiple priorities and keep projects on schedule.  

▪ Excellent and persuasive writing and communication  

▪ Creativity and out-of-the box thinking  

▪ Knowledge of new media and ability to learn new technologies quickly. Proficiency in MS Office  

▪ Familiarity with Grand Rapids and West Michigan market a plus  

▪ Some evening and weekend hours are required during concert season  

▪ Perform other duties as assigned by the General Director  

▪ Flexible and willing to help others in the office when necessary. Team player  

  

  

Additionally, the Communication and Marketing Manager will possess the following competencies:  

 

Persuasion: Builds trust and credibility, and utilizes knowledge of the wants, beliefs, attitudes, and 

behaviors of others to promote a concept, product, or service  

Personal Accountability: Embraces his/her own capacity to be answerable for personal actions and 

professional decisions  

Conceptual Thinking: Demonstrates the ability to forecast long-range outcomes and develop suitable 

business strategies; identifies, evaluates, and communicates potential impacts of hypothetical 
situations.  

  

 

COMPENSATION AND BENEFIT  

Compensation is competitive and commensurate with experience. Benefits: Health, dental and vision 

benefits, paid vacation  

  

For consideration please send a current resume, cover letter and a list of three references to:  

anne berquist, General Director |Opera Grand Rapids  aberquist@operagr.org (email only)  

mailto:aberquist@operagr.org

